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Fall 2024 Session Judges
Risa Arin
Founder and CEO
XpertPatient.com

Gary Ashwal
CEO
Booster Shot Media Inc

Shelly Caldwell
Owner
Toolbox 4 Healthcare

Jonathan Chaney
Manager, Demand Generation 
(Group | FEP | Health Care)
Blue Cross NC

Ginoop Chennekkattu Markose
Engineer Lead Sr
Carelon

Patrick Clinton, LPC
Riverside Counseling Center

Zach Covey
Sr. Manager, Marketing  
Communication
Veritas Health

Dan Dunlop
Agency Principal
Jennings Healthcare Marketing

Monika Elisabeth
Owner
Brilliance Coaching & Consulting

Sandra Fancher
Chief Innovation Officer
Stamats

Lizette Figueroa-Rivera, MA
Senior Director, Education  
& Support
The Leukemia & Lymphoma 
Society

Alekhya Gandra
Engineer Lead, EDA-Provider, 
Employer and Financial Analytic 
Solutions
Carelon

Joe Gorelick
Global Creative Director
TogoRun

Christa Grobler
Chief Content Officer
Health Bytes

Rick Guasco
Editor-in-Chief
Positively Aware magazine

Rachel Hall
Senior Marketing Automation 
Specialist
Arthur J Gallagher Co.

Desiree Hayes
Executive Vice President  
Patient Services
Palms Medical Group

Karyi Hennessey
Visual Designer
Veritas Health

Nathaniel Hutchison
Digital Production Specialist
Ten Adams

Mike Kallenberg
Manager of Marketing and  
Community Services
Fairfield Medical Center

Seema Kumar, MD MPP
Medical Director
Mytonomy

Erica Laceria
Director, Marketing
Solstice

Philip Lempert
Founder & CEO
SupermarketGuru

Martin Lennon
Chairman
ELM Group

Mary Metcalf
Consultant

Jackson Murphy
Creative Director
Pound & Grain
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Fall 2024 Session Judges
Prathyusha Nama
Test Architecture Manager
Align Technology Inc.

Irina Nazarova
Marketing Manager
Zeto

Christina Noble Kalbfleisch
Independent Director |  
CEO & Founder
Your Inside Counsel LLC

Lindsey D. O’Donnell
Sr. Director, Marketing  
Communications, Digital
UPMC

Balagopal Ramdurai
Head of Products & Innovation
Vectramind Corp.

Ryan Reeh
Senior Digital Content Specialist
American Academy of Pediatrics

Ivan Ruiz
Partner, Digital Health  
and Strategy
FINN Partners

Mark Ruthman

Bryce Sady
Vice President
PSL Group

Pankhuri Sharma
Strategy & Operations Leader
Humana

Abigail Tannebaum Sharon
Executive Producer
Real Pictures

Eric Snyder
Director, Technology Innovation
University of Rochester Medical 
Center - Wilmot Cancer Institute

Matthew Stumm
Founder + Creative Director
Stark/Raving Branding  
+ Advertising

Brian Tencza
Team Lead Education Services,  
Environmental Medicine and 
Health Systems Intervention  
Section, Office of Capacity  
Development and Applied  
Prevention Science, Agency  
for Toxic Substances and  
Disease Registry 
(Retired)

Lisa Townsend
Marketing Director
Association of Clinical Research 
Professionals (ACRP)

Travis Webb
Editorial Director
Giddy

Tiffani Woods
Assistant Director,  
Communications
Nationwide Children’s Hospital 
Foundation

Timothy John Wright
Senior VP Medical Director
PSL Group

Amy Wulff
Writer/Editor
Mayo Clinic and Stanford  
Health Care

Vishal Yadav
Director of Application  
Development
symplr
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Connected Digital Health
Consumer Directed  
Digital Health Programs

MERIT

Mount Sinai Access Virtual Care  
Patient Journey
Mount Sinai Health System
Division: Health System 

Audience: Consumers and Health Professionals

GOLD

Sharecare for iOS & Android  
(Enterprise platform)
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

Connected Digital Health
Disease Management / Population 
Health Management

SILVER

Eat Right Now Digital Diabetes  
Prevention Program 
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

Connected Digital Health
Medication Compliance / Adherence

MERIT

Atlantic.Net HIPAA One-Click  
Cloud Hosting Solution
Atlantic.Net
Division: Business: less than 500 employees 

Audience: Health Professionals

Connected Digital Health
Telehealth / Remote  
Patient Monitoring

BRONZE

AI-Powered Remote Patient Monitoring
Brook Health
Division: Consumer Product Company 

Audience: Consumers and Health Professionals

Digital Health — Social Media
Facebook

GOLD

Sharecare on Facebook
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

SILVER

TRANSfuse Facebook Live Series:  
Redefining Gender-Affirming Care
AvitaCare Atlanta
Division: Nurses / Allied Health Professionals 

Audience: Consumers

BRONZE

UPMC on Facebook
UPMC
Division: Health System 

Audience: Consumers

Digital Health — Social Media
Instagram

GOLD

The Well by Northwell Health, with Revmade
The Well by Northwell Health & Revmade
Division: Health System 

Audience: Consumers

SILVER

Everyday Health Instagram
Everyday Health Social Team
Division: Media / Publishing

Audience: Consumers

SILVER

UPMC HealthBeat on Instagram
UPMC
Division: Health System 

Audience: Consumers

BRONZE

Nurses Week, #TheJeffersonNurse  
Night Shift
Jefferson Health Social Media Team
Division: Health System 

Audience: Consumers and Health Professionals

BRONZE

PSA - Black Girls’ DIY Breast Self-Exam Doll 
StrongBlackBoobs | Suzette Simon
Division: Other / Miscellaneous

Audience: Consumers and Health Professionals

MERIT

Sharecare on Instagram
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

Digital Health — Social Media
LinkedIn

GOLD

Sparking curiosity around Evernorth  
Health Services’ innovative solutions  
at Outcomes 2024
Evernorth Health Services
Division: Health Insurer 

Audience: Consumers

SILVER

Pharmacy Insights LinkedIn Newsletter
Optum Rx Marketing Team
Division: Health System 

Audience: Health Professionals

BRONZE

each&every: Leading the Health Equity  
Conversation on LinkedIn
The Cigna Group
Division: Health Insurer 

Audience: Consumers

MERIT

Sharecare on LinkedIn
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

Digital Health — Social Media
Other / Miscellaneous Social Media

SILVER

UPMC Influencer Campaigns
UPMC
Division: Health System 

Audience: Consumers

Digital Health — Social Media
TikTok

GOLD

UPMC HealthBeat on TikTok
UPMC
Division: Health System 

Audience: Consumers
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SILVER

Are Cicadas Bad for Human Health?
Everyday Health Social Team
Division: Media / Publishing

Audience: Consumers

Digital Health — Social Media
Twitter

MERIT

Like, Retweet, Save Lives:  
Colorectal Cancer Awareness Campaign
Baylor College of Medicine, Dan L Duncan 
Comprehensive Cancer Center
Division: Educational Institution 

Audience: Consumers

MERIT

Sharecare on Twitter
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

Digital Health — Social Media
YouTube

GOLD

Sharecare on YouTube
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

SILVER

UPMC on YouTube
UPMC
Division: Health System 

Audience: Consumers

BRONZE

REEL Review: Improving DME Management 
and Patient Adherence
Vindico Medical Education
Division: Business: less than 500 employees 

Audience: Health Professionals

Digital Health Media /  
Publications
Article

GOLD

25 Foods to Skip After Age 50
AARP
Division: Media / Publishing

Audience: Consumers

GOLD

5 Easy Ways to Improve Your Gut Health  
in 1 Week
AARP
Division: Media / Publishing

Audience: Consumers

GOLD

Menopause Supplements and Over-the-
Counter Medications: What the Science Says
GoodRx Health
Division: Consumer Product Company 

Audience: Consumers

GOLD

Her toddler never walked or spoke after  
her heart stopped. That doesn’t mean CPR 
was ‘unsuccessful.’
Jaime Aron, American Heart  
Association News
Division: Media / Publishing

Audience: Consumers

GOLD

3 Ways Turmeric Can Affect Your Medication, 
According to Dietitians
Novella Lui, RD, M.H.Sc.,  
Maria Laura Haddad-Garcia (EatingWell)
Division: Media / Publishing

Audience: Consumers

GOLD

Exercise During Mesothelioma Treatment
Sean Marchese at The Mesothelioma Center 
at Asbestos.com
Division: Media / Publishing

Audience: Consumers and Health Professionals

GOLD

Mesothelioma Guide for Nursing &  
Medical Students
Sean Marchese at The Mesothelioma Center 
at Asbestos.com
Division: Media / Publishing

Audience: Consumers and Health Professionals

SILVER

25 Great Ways to Curb Sugar Cravings
AARP
Division: Media / Publishing

Audience: Consumers

SILVER

9 Surprising Things Not Covered  
By Medicare — And Ways You Can Pay  
For Them
GoodRx Health
Division: Consumer Product Company 

Audience: Consumers

SILVER

Why Is Flovent Discontinued? 4 Things to 
Know, Including Flovent Alternatives
GoodRx Health
Division: Consumer Product Company 

Audience: Consumers

SILVER

MS and Sex: How Multiple Sclerosis Can Affect 
Initimate Relationships
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

Why Transgender Women Are at  
Higher Risk of HIV
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

All About T12-L1 (Thoracolumbar Junction)
Veritas Health
Division: Media / Publishing

Audience: Consumers

BRONZE

25 Great Ways to Get a Flatter Stomach  
After 50 (Without Drugs!)
AARP
Division: Media / Publishing

Audience: Consumers

BRONZE

Why is Weight Loss So Difficult?  
Blame Your Hormones
Everyday Health

Division: Media / Publishing

Audience: Consumers
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BRONZE

Can These 10 Supplements Help Treat  
Seasonal Allergies? 
GoodRx Health
Division: Consumer Product Company 

Audience: Consumers

BRONZE

How Derm Deserts Are Harming Our Skin
HealthCentral.com
Division: Media / Publishing

Audience: Consumers

BRONZE

The Influence of Social Media  
on Contraception
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

The Mental and Physical Load of  
Racial Trauma
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

BRONZE

At 97, AHA’s first Black president looks back  
at his pioneering career
Jaime Aron, American Heart  
Association News
Division: Media / Publishing

Audience: Consumers

BRONZE

New Survey Finds Nurses Happier,  
More Satisfied vs. Previous Years
Nurse.org
Division: Media / Publishing

Audience: Health Professionals

BRONZE

What Happens to Your Body When You Take 
Vitamin B12 Every Day
Rebecca Valdez, M.S., RDN, Jessica Ball, 
M.S., RD (EatingWell)
Division: Media / Publishing

Audience: Consumers

BRONZE

Could the flu shot help protect  
against Alzheimer’s?
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Learning About Peak Flow Meters for Children
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

HOOKED: How Human Traffickers Leverage 
Substance Use for Control
American Academy of Pediatrics
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

MERIT

How to Navigate a Chemo Drug Shortage
Breastcancer.org
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

MERIT

I’m a Dietitian & This Is What I Wish People 
Knew About Eating Disorders
Caroline Thomason, RD, CDCES,  
Jessica Ball, M.S., RD (EatingWell)
Division: Media / Publishing

Audience: Consumers

MERIT

Navigating the Emotional and  
Physical Challenges of Prostate Cancer  
Surgery Recovery
Everyday Health
Division: Media / Publishing

Audience: Consumers

MERIT

Can You Trust a Compounding Pharmacy?
HealthCentral.com
Division: Media / Publishing

Audience: Consumers

MERIT

Good Sex with Emily Jamea: The Female 
Orgasm Is Elusive — But Not Unattainable
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers

MERIT

’Safety bundles’ may reduce pregnancy-relat-
ed deaths, particularly among Black women
Laura Williamson, American Heart  
Association News
Division: Media / Publishing

Audience: Consumers

MERIT

The slowly evolving truth about heart disease 
and women
Laura Williamson, American Heart  
Association News
Division: Media / Publishing

Audience: Consumers

MERIT

Can You Become Addicted to Your Weight 
Loss Efforts?
Lose It! 
Division: Media / Publishing

Audience: Consumers

MERIT

The presidential heart attack that  
changed America
Michael Merschel, American Heart  
Association News
Division: Media / Publishing

Audience: Consumers

MERIT

Too much of a food thing:  
A century of change in how we eat
Michael Merschel, American Heart  
Association News
Division: Media / Publishing

Audience: Consumers

MERIT

Can ‘Vampire Facials’ Transmit HIV?
TheBody.com
Division: Media / Publishing

Audience: Consumers

MERIT

What You Need to Know About Hip Pain
Veritas Health
Division: Media / Publishing

Audience: Consumers

Digital Health Media /  
Publications
Article Series

GOLD

Mind-Body Therapies for Tinnitus
American Tinnitus Association
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals
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GOLD

Understanding Medicare Advantage
GoodRx Health
Division: Consumer Product Company 

Audience: Consumers

SILVER

Caregiver Experiences
GoodRx Health
Division: Consumer Product Company 

Audience: Consumers

SILVER

Inclusive Skin Health Series
GoodRx Health
Division: Consumer Product Company 

Audience: Consumers

SILVER

Language Matters in Medicine
MedCentral
Division: Media / Publishing

Audience: Health Professionals

SILVER

Are Oncologists Facing a  
Mental Health Epidemic?
Oncology News Central
Division: Media / Publishing

Audience: Health Professionals

BRONZE

In the Mood: Sexual Health After 50
AARP
Division: Media / Publishing

Audience: Consumers

BRONZE

Rural Health Series
American Heart Association News
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

MyMigraineTeam Prodrome Symptoms 
Resource Center
MyHealthTeam
Division: Media / Publishing

Audience: Consumers

MERIT

Hospital Pediatrics Special Issue
American Academy of Pediatrics
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

Digital Health Media /  
Publications
Audio

GOLD

See You Now 105: Fostering Kids ♥  
Fostering Families
American Nurses Association and Johnson 
& Johnson 
Division: Nurses / Allied Health Professionals 

Audience: Consumers and Health Professionals

SILVER

See You Now 100: The Untold Story of  
the Black Angels
American Nurses Association and  
Johnson & Johnson 
Division: Nurses / Allied Health Professionals 

Audience: Consumers and Health Professionals

SILVER

Oncologists Struggling With Cancer  
Deaths Among Millennial Patients
Oncology News Central
Division: Media / Publishing

Audience: Health Professionals

BRONZE

See You Now 110: Health for All FOLX
American Nurses Association and  
Johnson & Johnson 
Division: Nurses / Allied Health Professionals 

Audience: Consumers and Health Professionals

BRONZE

Moving Ahead in Medicine:  
From Mammogram Screener to Mother  
to “Accidental Boob Influencer”
MedCentral
Division: Media / Publishing

Audience: Health Professionals

MERIT

Treating Blood Cancers Podcast: Supporting 
Healthcare Professionals to Reduce Burnout
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

Digital Health Media /  
Publications
Blog Post

GOLD

Braving Bipolar — What Happens After  
a Suicide Attempt
bphope
Division: Media / Publishing

Audience: Consumers

GOLD

Health Insurance Obstacles Can Disrupt  
Your HIV Care, but It’s Important To Keep 
Advocating for Your Health
TheBody.com
Division: Media / Publishing

Audience: Consumers

SILVER

PPL — Addressing Health Inequity in Autism: 
Challenges and Solutions
Public Partnerships, LLC
Division: Business: 500+ employees 

Audience: Consumers and Health Professionals

BRONZE

Intimate Partner Violence and  
Trauma-Informed Care: What Does It  
Mean for the NICU?
American Academy of Pediatrics
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

BRONZE

Cardio-obstetrics Research Projects Aim to 
Make Pregnancy Healthier at All Stages
MedStar Health Research Institute
Division: Health System 

Audience: Consumers and Health Professionals

BRONZE

Navigating therapy: Five things to talk  
about in sessions
Rula Health
Division: Business: 500+ employees 

Audience: Consumers and Health Professionals

MERIT

Supplement Your Health!
Brilliance Coaching & Consulting
Division: Business: less than 500 employees 

Audience: Consumers
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MERIT

Captain’s Blog
DataPath, Inc.
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

The Reality of ‘High-Functioning’ Mental 
Illness: No One Is ‘Too Healthy’ to Need Help
Everyday Health
Division: Media / Publishing

Audience: Consumers

MERIT

Healing Begins with Understanding: The Need 
for Diverse Voices in Mental Health Care
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Unethical Cancer Study Designs: Why Clinical 
Trials Aren’t Always Best for Patients
Oncology News Central
Division: Media / Publishing

Audience: Health Professionals

Digital Health Media /  
Publications
Blog Post Series

GOLD

Brave Faces of Rare  
Neuromuscular Conditions
Hahn
Division: Physicians / Medical Practices

Audience: Consumers and Health Professionals

SILVER

Reframing CLL: A Clinical Trial Journey  
Down Under
Patient Power
Division: Media / Publishing

Audience: Consumers

BRONZE

The ABCs of VBC in Rehab Therapy, Wound 
Care, and Skilled Nursing
Net Health
Division: Business: 500+ employees 

Audience: Consumers and Health Professionals

MERIT

THMA Get to Know the Provider Blog Series: 
Sergio Ramirez, Kanika Trehan, and  
Nathaniel Holzman
Trinity Health Mid-Atlantic
Division: Hospital — 250-499 beds

Audience: Consumers

Digital Health Media /  
Publications
Book

GOLD

Pediatric Collections: Family Partnerships 
American Academy of Pediatrics
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

SILVER

NCCN Guidelines for Patients: Melanoma
National Comprehensive Cancer Network
Division: Association / Professional Society / Non-Profit

Audience: Consumers

Digital Health Media /  
Publications
Booklet/Brochure

GOLD

Your Guide to Kidney Transplant
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

Empowering Choices: Your guide to making 
an informed home dialysis decision
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

Supporting patients with chronic kidney 
disease facing food insecurity
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

SILVER

Learning About Using a Breastpump
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

ICCBH Congress Review 
ELM Group
Division: Medical Communications Agency 

Audience: Health Professionals

BRONZE

Practical Guide to Caregiver Rights
Triage Cancer
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

BREAST CANCER STAGE 2, KNOW WHAT TO 
EXPECT eBOOK
XpertPatient LLC
Division: Media / Publishing

Audience: Consumers

MERIT

ACMG Congress Review 
ELM Group
Division: Medical Communications Agency 

Audience: Health Professionals

MERIT

Practical Guide to Navigating Health Care
Triage Cancer
Division: Association / Professional Society / Non-Profit

Audience: Consumers

Digital Health Media /  
Publications
Case Study

GOLD

Case Study: How Deaconess Health System 
Reduced Incentive Spend and Increased Shift 
Pickup with Works
Works by Trusted Health
Division: Business: less than 500 employees 

Audience: Health Professionals

SILVER

CentralReach and Beyond Autism  
Services: RBT Empowerment Drives  
Organizational Growth
CentralReach
Division: Business: less than 500 employees 

Audience: Health Professionals
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BRONZE

Elevating Care: The Role of Remote Patient 
Monitoring in Enhancing Member Experience 
and Closing Care Gaps for Medicare  
Advantage Populations
Modivcare
Division: Business: 500+ employees 

Audience: Health Professionals

BRONZE

The Impact of High Blood Pressure and  
the Benefits of an in-Home Program on 
Improving HEDIS Control 
Modivcare
Division: Business: 500+ employees 

Audience: Consumers and Health Professionals

Digital Health Media /  
Publications
Editorial Animation

GOLD

6 Science-Backed Breathing Exercises That 
May Lower Blood Pressure
AARP
Division: Media / Publishing

Audience: Consumers

SILVER

6 Simple Yoga Poses for Psoriatic Arthritis
Everyday Health
Division: Media / Publishing

Audience: Consumers

SILVER

How Conventional Weight Loss  
Affects Hormones
Everyday Health
Division: Media / Publishing

Audience: Consumers

Digital Health Media /  
Publications
Editorial Illustration

MERIT

The Inside Story of Your Body:  
The Women’s Edition
AARP
Division: Media / Publishing

Audience: Consumers

Digital Health Media /  
Publications
E-mail

GOLD

NEW! Mesothelioma Exercise Guide  
Now Available
The Mesothelioma Center at Asbestos.com
Division: Media / Publishing

Audience: Consumers and Health Professionals

SILVER

Behind the Mystery: Mesothelioma
The Mesothelioma Center at Asbestos.com
Division: Media / Publishing

Audience: Consumers and Health Professionals

BRONZE

Wall of Hope: Inspiring Stories from  
Mesothelioma Survivors
The Mesothelioma Center at Asbestos.com
Division: Media / Publishing

Audience: Consumers

Digital Health Media /  
Publications
E-mail Series

MERIT

Welcome New Client Email Series
Optum Rx Marketing Team
Division: Health System 

Audience: Health Professionals

Digital Health Media /  
Publications
Magazine

GOLD

Harnessing the Power of the Mind
American Tinnitus Association
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

SILVER

Amplifying Awareness of Sound
American Tinnitus Association
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

Digital Health Media /  
Publications
Medical Animation

GOLD

L5-S1 Isthmic Spondylolisthesis Animation
Veritas Health
Division: Media / Publishing

Audience: Consumers

Digital Health Media /  
Publications
Medical Animation

SILVER

Learning About Cellulitis
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

Digital Health Media /  
Publications
Medical Education

GOLD

How Dry Am I? A Case-Based Guide to  
Treating Retinal Vascular Diseases
Paradigm Medical Communications
Division: Medical Communications Agency 

Audience: Health Professionals

GOLD

Novel Strategies to Detect and Arrest the 
Progression of Alzheimer’s Disease Early
Paradigm Medical Communications
Division: Medical Communications Agency 

Audience: Health Professionals

SILVER

DIMD Course
Neurocrine Biosciences, Inc.
Division: Pharmaceutical Company 

Audience: Health Professionals

SILVER

The Expanding Use of Immunotherapies  
for Melanoma: Advances and Clinical  
Applications
Paradigm Medical Communications
Division: Medical Communications Agency 

Audience: Health Professionals
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BRONZE

Individualized Strategies for Relapsed/ 
Refractory Multiple Myeloma: Navigating 
Complexity with BCMA-Targeted and Novel 
Bispecific Antibodies
Academy for Continued Healthcare  
Learning, LLC
Division: Medical Communications Agency 

Audience: Health Professionals

BRONZE

Empowering GME institutions with the 
blueprint for resident physicians to improve 
patient outcomes
AMA GME Competency Education Program
Division: Media / Publishing

Audience: Health Professionals

BRONZE

Psoriasis Prime Time: TYK Inhibition  
in Hard-to-Treat Psoriasis
Paradigm Medical Communications
Division: Medical Communications Agency 

Audience: Health Professionals

BRONZE

Challenging Racial Disparities in Multiple 
Myeloma Treatment and Outcomes: Local 
Solutions to Address an Endemic Problem
PeerVoice 
Division: Other / Miscellaneous

Audience: Health Professionals

MERIT

Contemporary Care for MCI and Mild  
Alzheimer’s: An Infographic Patient Journey 
Haymarket Medical Education
Division: Media / Publishing

Audience: Health Professionals

Digital Health Media /  
Publications
Medical Illustration

GOLD

Advice From Real Patients:  
Living with Diabetes
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

SILVER

Joel: Living with Stress
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

Hypertrophic Obstructive Cardiomyopathy
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Needle Biopsy of the Kidney Before  
Your Procedure
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Total Hip Replacement Surgery
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

Digital Health Media /  
Publications
Newsletter

GOLD

Heart Insight: April 2024
American Heart Association
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

The CCI Newsletter, a biweekly newsletter  
on equity and innovation in healthcare
Kendra Chaikind, Weslei Gabillo, and  
Diana Hembree, CCI
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

SILVER

9 cancer risks you can control
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Stroke Connection: July 2024
American Heart Association
Division: Association / Professional Society / Non-Profit

Audience: Consumers

Digital Health Media /  
Publications
Newsletter Series

BRONZE

Weight Loss: It Starts With Your  
Emotional Health
Everyday Health
Division: Media / Publishing

Audience: Consumers

MERIT

Highlighting Innovative Solutions in  
Sexual and Reproductive Health:  
RHNTC Grantee Spotlights
Reproductive Health National  
Training Center
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

Digital Health Media /  
Publications
Other / Miscellaneous Digital Health 
Media / Publication

GOLD

Weight Loss Reframed 
Everyday Health
Division: Media / Publishing

Audience: Consumers

SILVER

eBook- Breaking Down AI:  
What It Means for Brand Executives  
and the Hidden Value for Patients
RxPx
Division: Business: less than 500 employees 

Audience: Health Professionals

SILVER

Today’s the Day: Preparing a Teen With Atopic 
Dermatitis for a Major Milestone
The Well and Everyday Health Video Team
Division: Media / Publishing

Audience: Consumers

BRONZE

Patient Advocacy-led Educational Sessions 
for Payer Professionals Yields Increased Con-
fidence and Planned Change in  
Sickle Cell Disease (SCD)
Impact Education, LLC, Sick Cell
Division: Medical Communications Agency 

Audience: Health Professionals
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MERIT

Practical considerations for following adults 
with achondroplasia
CESAS MEDICAL 
Division: Medical Communications Agency 

Audience: Health Professionals

Digital Health Media /  
Publications
Video

GOLD

GERD, Explained in Just 2 Minutes
GoodRx Health
Division: Business: 500+ employees 

Audience: Consumers

GOLD

Craniofacial Reconstructive Surgery |  
Restoring Vincent’s Smile
Johns Hopkins Medicine
Division: Health System 

Audience: Consumers

GOLD

Parents to Parents: After Your Child’s  
Suicide Attempt
Parents to Parents
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

GOLD

SHARE Episode 1: Finding Our Way Through 
the Uncertainty of the Future
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

No HIV for ME: Protect Yourself from HIV  
with PrEP and PEP
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

MyMSTeam Member Stories: How I Told My 
Kids About My Breast Cancer
MyHealthTeam
Division: Media / Publishing

Audience: Consumers

SILVER

SHARE Episode 2: Moving Beyond Treatment
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

Coarctation of the Aorta:  
Surgical Treatment Options
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

SILVER

What is a VAD?
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

SILVER

Your Healthcare Team: Counselor
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

SILVER

Your Healthcare Team: Hospitalist
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

Learn about pediatric lupus nephritis
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

Prescription Medications for Sleep
GoodRx Health
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Rx Stories: People Share Why They Tried 
Weight-Loss Medication
GoodRx Health
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Tai Chi, Greens, and Therapy: What I Do to 
Thrive With Parkinson’s Disease
GoodRx Health
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Christopher and Camden’s Story | Pediatric 
Bladder Exstrophy
Johns Hopkins Medicine
Division: Health System 

Audience: Consumers

BRONZE

Vanessa’s Colon Cancer Journey
Johns Hopkins Medicine
Division: Health System 

Audience: Consumers

BRONZE

Hematology Horizons: A Journey  
Through the Lab: Advancements in  
Blood Cancer Testing
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

Lessons in Blood Cancer: How Far They Have 
Come: Multiple Myeloma
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

Spinal Motion Segment: L3-L4 Animation
Veritas Health
Division: Media / Publishing

Audience: Consumers

BRONZE

Are you at Risk for Diabetes?
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

HealthInteractive: RSV
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

Lumpectomy
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

Pregnancy: Managing Back Pain
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Rising to the challenges of lupus trials
CESAS MEDICAL 
Division: Medical Communications Agency 

Audience: Health Professionals
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MERIT

Powering Connections in Health  
& Human Services
Gainwell Technologies
Division: Business: 500+ employees 

Audience: Consumers and Health Professionals

MERIT

How Sleep Saves Lives
GoodRx Health
Division: Business: 500+ employees 

Audience: Consumers

MERIT

Pharmaceutical Grade Influencer  
Marketing: Shingles
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

MyMSTeam Member Stories: My Identical 
Twin has MS Too
MyHealthTeam
Division: Media / Publishing

Audience: Consumers

MERIT

Dx Dialogues: How does aortic stenosis  
impact valve function?
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

MERIT

Hematology Horizons: Managing Side Effects
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Consumers

MERIT

How Do I? Eat Healthy Using Greek Yogurt
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Consumers

MERIT

Let’s Talk About Childhood Cancer:  
The Impact of Pediatric Leukemia  
in Black Children
The Leukemia & Lymphoma Society
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

MERIT

What is Sacroiliitis? Video
Veritas Health
Division: Media / Publishing

Audience: Consumers

MERIT

Baby’s First Test: Heart Disease Screening
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

HealthInteractive: COPD
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

How to Breastfeed: Step by Step
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Laparoscopic Cholecystectomy  
(Gallbladder Removal)
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Post-op Recovery and Sternum Care
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

PSA: Get Screened for Colorectal Cancer
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

XpertPatient Studio Presents: Stage 1 Lung 
Cancer, An Easy To Understand Overview
XpertPatient LLC
Division: Media / Publishing

Audience: Consumers

Digital Health Media /  
Publications
Video Series

GOLD

The Patient Experience at Johns Hopkins 
Genetic Medicine
Johns Hopkins Medicine
Division: Health System 

Audience: Consumers

SILVER

My Chronic Life: Navigating the  
World With DME
HealthCentral.com
Division: Media / Publishing

Audience: Consumers

SILVER

Basic Counseling Skills Video Series
Reproductive Health National Training  
Center and Envision SRH
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

BRONZE

Me + C3G patient videos
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

BRONZE

Support Johns Hopkins Genetic Medicine
Johns Hopkins Medicine
Division: Health System 

Audience: Consumers

BRONZE

Training at Johns Hopkins Genetic Medicine
Johns Hopkins Medicine
Division: Health System 

Audience: Consumers

BRONZE

MyMSTeam Member Stories:  
I Couldn’t Remember How to Sing
MyHealthTeam
Division: Media / Publishing

Audience: Consumers

BRONZE

Current Thinking in Migraine
PeerDirect
Division: Media / Publishing

Audience: Health Professionals
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BRONZE

TDC’s Bob White Discusses  
Nuclear Malpractice Verdicts Driven  
by Social Inflation
The Doctors Company
Division: Health Insurer 

Audience: Health Professionals

BRONZE

THMA Educational Videos
Trinity Health Mid-Atlantic
Division: Hospital — 250-499 beds

Audience: Consumers

MERIT

Cohen Veterans Network’s Client  
Education Center
Cohen Veterans Network
Division: Health System 

Audience: Consumers

MERIT

Patient Voices on Gene Therapy with  
Dr Priyanka Raheja
ELM Group
Division: Medical Communications Agency 

Audience: Health Professionals

MERIT

MyMSTeam Member Stories: How a  
Symptoms Diary Helped My Diagnosis
MyHealthTeam
Division: Media / Publishing

Audience: Consumers

MERIT

Life Unscripted: Asthma
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

MERIT

Vital Voices: Type 2 Diabetes
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

MERIT

Heritage Month Videos
Stanford Health Care
Division: Hospital — 500+ beds

Audience: Consumers and Health Professionals

Digital Health Media /  
Publications
White Paper

GOLD

Mental Health Outcomes: Swift and  
Significant Results for College and  
University Students 
TimelyCare
Division: Business: less than 500 employees 

Audience: Consumers and Health Professionals

SILVER

Measure What Matters:  
Applying Programmatic Insights  
to Bridge Healthcare’s Gaps
Gainwell Technologies
Division: Business: 500+ employees 

Audience: Health Professionals

SILVER

As more older adults want to age  
independently, specific services can help 
them live their best lives
Modivcare
Division: Business: 500+ employees 

Audience: Consumers and Health Professionals

BRONZE

Coronary Artery Bypass Graft Surgery
WebMD Ignite
Division: Business: less than 500 employees 

Audience: Health Professionals

MERIT

Modernizing Medicaid:  
An Outcomes-Based Roadmap
Gainwell Technologies
Division: Business: 500+ employees 

Audience: Health Professionals

Mobile Digital Health  
Resources
Mobile Application

GOLD

Craving to Quit by Sharecare for  
iOS and Android
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

SILVER

Sharecare for iOS & Android  
(Enterprise platform)
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Eat Right Now by Sharecare for  
iOS and Android
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Simple App
Simple App
Division: Health System 

Audience: Consumers

BRONZE

SingleCare 
SingleCare 
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

TimelyCare
TimelyCare
Division: Business: less than 500 employees 

Audience: Consumers

Personal Digital Health  
Devices / Wearables
Other / Miscellaneous  
Digital Health Device / Wearable

MERIT

e1
epitome
Division: Consumer Product Company 

Audience: Consumers

Personal Digital Health  
Devices / Wearables
Sleep Tracking

GOLD

Oura Ring
OURA
Division: Consumer Product Company 

Audience: Consumers and Health Professionals
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Web-based Digital Health
Digital Health Curation

GOLD

Virtual Assistant: Multiple Sclerosis
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

SILVER

Virtual Assistant: Wet Age-Related  
Macular Degeneration
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Solera Health HALO Platform
Solera Health
Division: Business: less than 500 employees 

Audience: Health Professionals

MERIT

Condition Explorer:   
My Crohn’s and Colitis Quiz
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

Web-based Digital Health
Directory / Ratings / Guides 

GOLD

Oral Health Issues Men Need to Be Aware Of
Solstice
Division: Health Insurer 

Audience: Consumers and Health Professionals

SILVER

LGBTQIA+ Affirming Provider Indicator 
UPMC Health Plan 
Division: Health Insurer 

Audience: Consumers

BRONZE

Top Cancer Hospital Directory —  
Choose The Right Hospital For You
XpertPatient LLC
Division: Media / Publishing

Audience: Consumers and Health Professionals

MERIT

Featured Clinical Trials for Breast Cancer
Breastcancer.org
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

Web-based Digital Health
Forum / Message Board 

GOLD

Join the Conversation: How to Deal With 
“Scanxiety” and Waiting for Test Results  
With Prostate Cancer
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

SILVER

MultipleSclerosis.net Forums
Health Union
Division: Business: less than 500 employees 

Audience: Consumers and Health Professionals

Web-based Digital Health
Health Records

MERIT

Atlantic.Net HIPAA One-Click  
Cloud Hosting Solution
Atlantic.Net
Division: Business: less than 500 employees 

Audience: Health Professionals

Web-based Digital Health
Infographic

GOLD

Key Insights Infographic: Assessing Recent 
Advances for Enhanced Management of 
Retinal Diseases  Release Date
Impact Education, LLC,  
Medical Education Resources, Inc. 
Division: Medical Communications Agency 

Audience: Health Professionals

SILVER

Concussion Recovery
TBI Resource Bundle for American Indians
Division: Government (Local/State/Federal)

Audience: Consumers and Health Professionals

BRONZE

Population Perspective: Hepatitis C
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

How Smoking Affects Your Mouth 
Solstice
Division: Health Insurer 

Audience: Consumers and Health Professionals

MERIT

PrEP Is for Women, Too
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers

MERIT

Data behind the disease: Geographic Atrophy
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

Web-based Digital Health
Infographic Series

GOLD

Understanding Key Artificial Intelligence & 
Intelligent Automation Concepts Through 
Dynamic Infographics
Gainwell Technologies
Division: Business: 500+ employees 

Audience: Consumers and Health Professionals

Web-based Digital Health
Interactive Content / Rich Media 

GOLD

Partnering with Clients to Support  
HIV Treatment Adherence 
Education Development Center (EDC)
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

GOLD

Overdose: Know the Facts 
The National Institute on Drug Abuse 
Division: Business: less than 500 employees 

Audience: Consumers

GOLD

Insured and Informed:  
Your Health Insurance Guide
UAMS Center for Health Literacy
Division: Educational Institution 

Audience: Consumers

GOLD

Lasik Surgery
WebMD Ignite
Division: Hospital — 500+ beds

Audience: Consumers

SILVER

True or False: Vaginas! 
HealthyWomen
Division: Association / Professional Society / Non-Profit

Audience: Consumers
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BRONZE

Know Your Kidney Numbers
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

Biologics and Beyond:  
Jessica’s Treatment Journey
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

RSV in Infants and Young Children
WebMD Ignite
Division: Hospital — 500+ beds

Audience: Consumers

MERIT

Progressive Polling:  Macular Degeneration
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Diagnosing, Staging, and Managing Chronic 
Kidney Disease in Patients with Diabetes
QC-Health
Division: Business: less than 500 employees 

Audience: Health Professionals

Web-based Digital Health
Microsite

GOLD

Know Your Kidneys
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

GOLD

Asthma in Our Communities
National Heart, Lung, and Blood Institute
Division: Government (Local/State/Federal)

Audience: Consumers

SILVER

Vital Voices: Psoriatic Arthritis
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Understanding the Type 2  
Inflammation Connection
American College of Allergy,  
Asthma & Immunology
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

BRONZE

Life Unscripted: Hot Flashes
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Intracept Education Center
Veritas Health
Division: Media / Publishing

Audience: Consumers

MERIT

Life as a Millennial with MS
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

Vital Voices: Inflammatory Bowel Disease
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

Web-based Digital Health
Other / Miscellaneous  
Web-based Digital Health

GOLD

Comparing your dialysis options
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

2024-2025 Art Showcase
Multiple Sclerosis Association of America
Division: Other / Miscellaneous

Audience: Consumers

BRONZE

Fact or Fiction: Home Dialysis  
Myths Debunked
American Kidney Fund
Division: Association / Professional Society / Non-Profit

Audience: Consumers

Web-based Digital Health
Portal — Chronic Disease

GOLD

Patient Insider:  I’m Not Surviving, I’m Thriving 
Living with HIV
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

Web-based Digital Health
Portal — Patient Education

SILVER

Skin Cancer Champions Community
Skin Cancer Outcomes Consortium 
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

Interactive Phyisican Consult:  
Diabetic Macular Edema
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Interactive Phyisican Consult: Nasal Polyps
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

MERIT

The Impact of Disparities in Lupus
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

Web-based Digital Health
Responsive Website Design 

GOLD

Galen College of Nursing
Galen College of Nursing
Division: Educational Institution 

Audience: Consumers

SILVER

The 3-in-1 Combo COVID/Flu Test:  
Responding to Public Health Needs
iHealth Labs, Inc. 
Division: Medical Equipment / Device Manufacturer 

Audience: Consumers and Health Professionals
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BRONZE

Komen Tissue Bank at  
IU Simon Cancer Center
Indiana University Melvin and Bren Simon 
Comprehensive Cancer Center
Division: Educational Institution 

Audience: Consumers and Health Professionals

Web-based Digital Health
Web-based Resource / Tool 

GOLD

SingleCare 
SingleCare 
Division: Business: less than 500 employees 

Audience: Consumers

Web-based Digital Health
Web-based Resource / Tool 

SILVER

Cancer Prevention Through HPV Vaccination: 
An Action Guide for Health Plans
National HPV Vaccination Roundtable  
and Hager Sharp
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

BRONZE

Premature Family Decisions
Booster Shot Media
Division: Educational Institution 

Audience: Consumers

BRONZE

Virtual Reality Public Speaking
Dr Chris Macdonald
Division: Educational Institution 

Audience: Consumers and Health Professionals

BRONZE

Crafting Strategic Communications in  
Prevention: Communications Planning Toolkit
Education Development Center
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

BRONZE

Patient Insider: PrEP helps me live life  
on my terms
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

BRONZE

Applying Regional Health Plan Best Practices 
in the Treatment of Eosinophilic Esophagitis
Impact Education, LLC, Partners for  
Advancing Clinical Education
Division: Medical Communications Agency 

Audience: Health Professionals

BRONZE

You and Liver Cancer: An Animated Patient 
Guide to Liver Cancer
Mechanisms in Medicine Inc.  
and Blue Faery: The Adrienne Wilson  
Liver Cancer Association
Division: Medical Communications Agency 

Audience: Consumers

BRONZE

Free Healthcare games and apps.  
Gamifying Healthcare: Education  
Through Entertainment.
Pani Sphikas (Pills2pixels)
Division: Pharmacy / Drug Store 

Audience: Consumers and Health Professionals

BRONZE

Interactive Physician Consult: Hepatitis C
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

BRONZE

Oncology Roadmap:  
Advanced Bladder Cancer
Sharecare
Division: Business: 500+ employees 

Audience: Consumers

MERIT

Diabetic Retinopathy/Diabetic Macular 
Edema (DR/DME) — Payer Implications Fact 
Sheet
Impact Education, LLC,  
Medical Education Resources, Inc.
Division: Medical Communications Agency 

Audience: Health Professionals

MERIT

PayerTalk™ Presents: Diabetes Quality 
Management—Trends and Opportunities for 
Continuous Glucose Monitoring in Managed 
Care Pharmacy
Impact Education, LLC,  
Medical Education Resources, Inc. 
Division: Medical Communications Agency 

Audience: Health Professionals

Web-based Digital Health
Webinar

GOLD

NCCN Webinars for Patients:  
Breast Cancer Screening
National Comprehensive Cancer Network
Division: Association / Professional Society / Non-Profit

Audience: Consumers

SILVER

Latest Developments for  
Peritoneal Mesothelioma
The Mesothelioma Center at Asbestos.com
Division: Media / Publishing

Audience: Consumers and Health Professionals

BRONZE

How to Manage Mesothelioma Symptoms & 
Treatment Side Effects
The Mesothelioma Center at Asbestos.com
Division: Media / Publishing

Audience: Consumers and Health Professionals

MERIT

Recent Advances for Pleural Mesothelioma
The Mesothelioma Center at Asbestos.com
Division: Media / Publishing

Audience: Consumers and Health Professionals
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Web-based Digital Health
Website

GOLD

Stroke.org
American Stroke Association (a division of 
the American Heart Association)
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

SILVER

Flagship Consumer Website
AdventHealth
Division: Health System 

Audience: Consumers and Health Professionals

SILVER

Go Ask Alice! Website Redesign
Oomph, Inc. and Go Ask Alice!, a program of 
Alice! Health Promotion
Division: Educational Institution 

Audience: Consumers

SILVER

Reproductive Health National Training  
Center Website
Reproductive Health National  
Training Center
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

SILVER

RxSense SaaS Solutions
RxSense 
Division: Business: less than 500 employees 

Audience: Consumers and Health Professionals

BRONZE

Heart.org
American Heart Association
Division: Association / Professional Society / Non-Profit

Audience: Consumers

BRONZE

TDC Group Artificial Intelligence in Healthcare 
Insight Center
The Doctors Company
Division: Health Insurer 

Audience: Health Professionals

BRONZE

Ostomy.org a Hub for Ostomy Information
United Ostomy Associations  
of America (UOAA)
Division: Association / Professional Society / Non-Profit

Audience: Consumers and Health Professionals

MERIT

AMA Ed Hub
American Medical Association
Division: Association / Professional Society / Non-Profit

Audience: Health Professionals

MERIT

Migraine.com
Health Union
Division: Business: less than 500 employees 

Audience: Consumers

MERIT

MOHAP Website
Ministry of health and prevention — MOHAP
Division: Government (Local/State/Federal)

Audience: Consumers and Health Professionals

MERIT

MyMASHTeam Patient Community —  
dedicated social network 
MyHealthTeam
Division: Media / Publishing

Audience: Consumers

MERIT

Spine-health.com
Veritas Health
Division: Media / Publishing

Audience: Consumers
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